
ONE MINUTE DIGEST 
 
            People give to people, for people. Rather than giving because they're impressed with a 
well-worded mission statement, comprehensive strategic plan, and measurable standards of 
performance against which to gauge outcomes; they’re more likely to give if you tell how their 
contribution can change someone’s life. Not that mission statements, plans and standards aren’t 
important. They are. However, they don’t touch the heart. Better to have both—mission, plan, 
and standards plus a good story. The key to good stories are details and characters. 
 
             A story brings your organization's work to life and makes your work meaningful. Too 
often, fund appeals devolve to abstract statements. Our ONE MINUTE DIGEST was created 
to solve this dilemma. It’s the ideal addition to a note card fund appeal 
that can put a human face on a cause. 

ONE MINUTE DIGESTS 
are sized to resemble a 
page out of the famous 
Reader’s Digest magazine. 

    The back of this DIGEST is 
continued on the next page . . . 

     A ONE 
MINUTE DIGEST 
often sets up the 
narrative by 
establishing an 
interesting context. 
This one reads like 
an adventure story. 

     A call out box 
can highlight an 
interesting aspect 
of the story—how a 
chain saw becomes a 
symbol of grace. The 
chainsaw is discussed 
on the back. 



     The notion that a 
chain saw is a vehicle 
of kindness culminates 
on the back panel. In 
this case access to a 
chain saw can mean the 
difference between 
warmth and freezing to 
death (literally) for 
widows in the brutal 
climate of Siberia. 
 
     For a missionary 
organization helping 
people accept the grace 
of God, the grace 
expressed in a beat up 
chain saw constitutes a 
powerful metaphor. 

     The financial need of the organization is presented on the second 
page. However, this is NOT be the only place a request for help is 
made. The note card that accompanies the ONE MINUTE DIGEST 
makes a request as well. 


